
͖‭ ᷈Ѯ ╧ἧ 2.0
PR, ᵞ , ̃ˊ̒ᵖ ͖Ѩ Ữ

Digital PR / Marketing Communication Forum

Edelman Korea, HS. Kang

www.hscoaching.com / hs.kang@edelman.com/ hsdialog@gmail.com

2009.03.03

mailto:hs.kang@edelman.com


͖Ⱳ Ɑּ̬רⱭ♅, ͖Ѩ♅╓ᴘ ̒ ♅╓ᴘ ₲җ ˣ╖ ▒̃

Ṇד ˼╢ Ṇ › ӸׇἉ

→ᵖʷ  ╓ᴘ ϫʷ‎ Ŝṩ ᾏ ŝ ͚╖

͌קּ Ŝ□╕ ở̃ŝᴘ Ữ ṕѮѸ. 
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ŗ ɒӎ ◄ ῼ˳ּתᵣ,  ╪גѤ ╙Ѿבֿ Ḛ˭ Ӈᶔ, ד Ѥ

ẋ ͙ᵑ ˦ ˉѻ. ⁴תּʺױ ӎᴎ∑̓ ᵣˁ╪

̪ ֞ ,ᵣתּ  ╖ᴛ ▀‡ϳ ▀╙ ҍ ᵤ╪ ῼ̆

ᾘ͙ҵ ѻ. ⌠╘ ׳͎ ♩⁄Ἄ אַ̈́ ♬Ṓ  ,ᵣתּ╪

ϮѤ תּ͔ͥתּ Ϯᵑ Ṓủ ̆ל ‡ӰἌ ᴮᵑ Ḛῷ‒

Ѥּת ▫͙ Ỹʻ╙ ᵦ Қ‴ל Ͽ ל ╥ʺ Ўᶴ ̆ᵪѻ. 

Ợᾒ ╪ᴅѻ ╥б╪ ╪ᴴ‡ּתּת Ѥ ᶣ ѻ. ҉ᾎ ϮѤ

╥б╪גѤ ˦╙ ὡ ▓Ѥ ᵡ╛ Ữ ʺ ♣ ῷѱ‴ѻŘ

Ḉ̰ ̰ᵞ ꜙ   ᴮἡ ќ⅞ּתỢ

(NCCN, National Comprehensive Cancer Network)

Å ᷾ѱᾅ ╪ᾅ , ẋ̑ˌ ᷾ѱ ˌἒ ř300ᶘ ř   ▫ ᶛ︡

Å ᴛ ▀, Ợֿב ‰ᴛӥ, ₣ג╬ , ᴝ ᴀ Ӯ ˌἒ

Ś ᴫ ḗ╖ ̍╖ „Ԝ˪ ˷♩ ϫ?

  ᴮἡ ╥ ᶘἛ, ╪Ḉּת ʺ ῷѱѻ
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ṏ⁭ּקѡ ˣ

Ό̃ ᾕ╕ ˣ

₆ừӄѡ ˣ



╪ᾍ͙ CF 

5∩ ᾐⱠ ׳

řᶔŚ ⱳᵙḹ⁄ ҍ Concern/ Ⱡ ᶉᾎּתᴛѤ ˺ ὡ ′ѻ!

ŗ ᶔ╪ ▫ξ ϝ‡ⱨἌ Ὠʺד╖ᴛ ᵿ‡‒ ѻŘ

ŗẋẐᶔ╘ Ўᶴ ᵵ̆ ѻŘ 

ŗ ᶔ╪ Τө ̆ ┴ὡʺ ӭ״͎ ѻŘ

ŗЇᶔ╙ Ἰὺ˭ ︡⁄Ἄ ᵿ╙ ὡ ▓ѻŘ

http://video.naver.com/2009011803321205718


Nielsen,  [ Trust in Advertising , a global Nielsen consumer report , October 2007] 
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Nielsen,  [ Trust in Advertising , a global Nielsen consumer report , October 2007] 



Consumer Evolution



Personalization 
Consumers expect brands to cater to their 
lifestyle and want products to be personal

Characteristics of the New 3D Consumer

http://nikeid.nike.com/nikeid/index.jhtml;nisessionid=AAKJMIR3W4MHSCQFTBECF3Y?_requestid=6041194

